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This dissertation investigates why consumers often fail to translate proenvironmental intentions into sustainable
behavior, a phenomenon widely referred to as the intention—behavior gap. While prior research has primarily focused
on environmental motivations, product attributes, and informational interventions, this work proposes that additional
consumer-centered psychological processes play a critical role in shaping sustainable decision making. Specifically, the
dissertation examines how affective processes and lay beliefs about product preservation and functionality influence
how consumers interpret sustainability-related product cues and translate intentions into action.

The first essay examines the role of compassion in shaping consumer responses to cosmetically imperfect produce, a
key contributor to food waste. Across seven studies, combining experimental and field evidence, the findings
demonstrate that compassion functions as an affective driver of choice. Consumers higher in compassion are more
likely to select unattractive produce. The findings support a sequential mechanism in which high compassionate
consumers notice the product’s disadvantaged condition, feel concern, and respond through choice. Importantly, this
process extends to inanimate products, demonstrating that compassion can operate independently
of anthropomorphism. The research further identifies a boundary condition, showing that consumers low in compassion
tend to avoid unattractive produce due to associations with weakness or inferiority. Addressing this asymmetry, a
strength-based framing intervention is shown to increase acceptance among low-compassion consumers, both in
laboratory settings and in a real-world retail environment.

The second essay examines how lay beliefs about packaging preservation influence consumer responses to packaging
materials. Across multiple studies, the findings show that consumers hold intuitive beliefs about contamination
prevention, perceiving plastic packaging as providing greater protection than paper packaging. These beliefs, although
not necessarily aligned with scientific evidence, systematically influence behavior. In particular, consumers purchase
larger quantities of products when they are packaged in plastic than in paper, suggesting that preservation beliefs can
lead to over-purchasing. Experimental evidence demonstrates that differences in purchase quantity between plastic
and paper packaging are driven by perceived contamination prevention, and that these effects attenuate when such
beliefs are manipulated. The influence of these beliefs is further moderated by product shelf life, emerging primarily in
contexts where contamination concerns are more salient.

Together, the findings highlight the importance of consumer-centered psychological processes in shaping sustainable
consumption. By integrating emotional and cognitive perspectives, this dissertation provides a more comprehensive

account of the intention—behavior gap and identifies new pathways through which sustainable behavior can be
encouraged.
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