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Course Description

This course has three learning objectives for students:

(1) Appreciate the value of marketing research in making informed marketing decisions
(segmentation, targeting, positioning, pricing, product design, advertising, and distribution);
(2) Learn the process of creating a marketing research program;

(3) Develop skills to conduct common types of market research.

This course balances the theory and practice of marketing research and emphasizes hands-on experience.
The course is structured like a practicum - you will learn theories and practice in the lectures and then
apply them to the course projects. Students will work on the projects in teams.

The theme of the course projects will be new products or ventures, an ideal setting to apply marketing
research tools. We will collaborate with new ventures through Entrepreneurial Center.

Who Should Take Marketing Research?

Virtually all companies conduct marketing research and rely on the findings to make informed decisions.
This course should be useful to students who will need to understand marketing research reports. These
students may consider careers in marketing management, product development, consulting, or
communication design. This course is also valuable to students who want to be specialized in marketing
research. These students may consider careers in marketing research and consulting.

Enrollment
Prerequisite (strict): Mark2120 (Marketing Management)

Registration: There are two sections (L1, L2) of the same course at different times. You should choose
one that better fits your schedule and attend the section throughout the course. No change in the section
will be allowed after the Add/ Drop period. Please contact Executive Officer, Miss Roxanne LAU
(mkrox@ust.hk), for inquities about enrollment.

Course Materials

Textbook: Brown, Tom J., Tracy A. Suter, and Gilbert A. Jr. Churchill, Basic Marketing Research, 9™
Edition, CENGAGE Learning.

To purchase e-version of the textual book, students can click the following link:

bttbs:[ [ www.cengageasiaestore.conz/ b/ basic-marketing-research-mindtap-12-months-digital-access. bl

Course Materials: Lecture slides and other course materials (additional readings, project instructions)
will be posted on the course website (http://canvas.ust.hk) before class.

Software information will be available on course website.
Instruction Activities
This course consists of lectures, tutorials, group research projects, and presentations.

Lectures. In the lectures, we will discuss the marketing research process and the various research tools
commonly used by marketing researchers. You are expected to think critically and voice your opinions
about the various research methods and conclusions that marketing managers can draw from them. As
outlined in the course grading section, your class participation will be graded. To exercise your critical
thinking and to improve the quality of your class participation, you will need to come to class prepared.
This means you should always read the assigned materials ahead of class.
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Tutorials. The tutorials will start during the second half of this course (see Course Schedule). During
these tutorials, you will get the opportunity to analyze marketing data using the SPSS software.

Official tutorial time is Monday 18:00-19:50 in computer labs. You can use the time for course

preparation and review, or to work on your group project and individual assignment. We will also hold
two tutorials on data analysis using SPSS (see the dates and locations provided in Course Schedule toward
the end of the syllabus). During these tutorials, we will walk you through the basics of SPSS software as
well as some of the analyses covered in class using the software. Attending tutorials is not compulsory but
we strongly recommend you attend the tutorials.

Project. Group research project is the most important part of this course. As outlined in the course
grading, the research project forms the most important part of your grade. Your group will be assigned a
marketing problem facing a startup. You will execute a full marketing research project professionally. As
in reality, such a research project consists of several steps and feedback moments in which your group has
to hand in a research report. As we will determine at the beginning of the course, your group is also
expected to present one research report in class. Hence, similar to business situations, to deliver a good
research project and to not disappoint your team members, all group members are expected to contribute
equally to the research project. Any dispute should be handled amicably and among yourselves. The
formation of groups will be discussed in class. Teams are meant to last the entire semester.

Grading

1. Breakdown
Component Points
(Individual) Quizzes — Best two out of three 2*100 Points
(Individual) Class Participation 40 Points
Marketing Experiment 10 Points

Group Project

e Research proposal 60 Points
e Exploratory research 60 Points
e Final Report 70 Points
e Presentation 60 Points
Total 500 Points

2. Quizzes

There will be three quizzes that consist of multiple-choice questions and short-essay questions. Quiz
questions cover materials addressed in the lectures. Lecture notes and readings are most useful when
preparing for the quizzes. Quizzes will be given during tutorial hours on Monday.

e Quiz1 (3/13, L1~L6); Quiz 2 (4/17, L7~1.12); Quiz 3 (5/8, L13~L17).

We understand that personal circumstances (e.g., illness, accidents, interviews, etc.) may sometimes cause
students to miss or underperform during a quiz. To help protect your grade against such unfortunate
events, only your best 2 (out of 3) grades will be counted. Therefore, and also out of fairness towards
other students, there will not be a make-up quiz.
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3. Class Participation

Class participation is evaluated on the quality and the frequency of your comments, i.e., on your
contribution to the learning experience of the class. Note that, first, quality is not the same as quantity.
Second, all questions ate relevant because some other students are likely to have the same question. In
each lecture you will be evaluated according to the following 4-point scale:

o ey Good (3): The student asks questions, gives good answers to questions, and provides excellent
insights that elevate the discussions during the lectures.

o Good (2): The student asks questions and gives reasonable answers to questions during the lectures.

o Satisfactorily (1): The student asks questions during the lecture.

o Unsatisfactorily (0): Absence from the class, not paying attention, or showing disruptive behavior (e.g.,
by chatting, not switching off mobile, arriving late).

The final class participation grade will be a summary of participation grades throughout the course. Due
to the large class size, a student does not need to get a high score in every class in order to achieve a good
participation grade.

4. Marketing Experiment

In accordance with HKUST"s research mission, students in all marketing courses are expected to
complete a research requirement during the semester. The purpose of this assignment is to give you a
brief acquaintance with the type of research conducted in behavioral sciences. You can fulfill this
requirement in either one of the following two ways:

1. Sign up for two marketing experiments. See the document Marketing Experiment on the course
website for detailed instructions. You are advised not to wait until the final weeks of the semester
to participate in the marketing experiment.

2. Write two 2-page critiques of academic articles. You can find articles from top field journals,
Journal of Marketing Research, Journal of Consumer Research, and Marketing Science.

Detailed instructions for participating in the research experiment will be distributed on the course

website. Please email markexpt@ust.hk for further enquiry.

5. Group Project

The group project provides you with an opportunity to conduct a marketing research project
professionally for a startup firm. The project consists of 5 stages:

Stage I Form your groups
e Fach group should have 6 members from the same session. If you need help finding teammates,
e-mail the TA and we will match randomly. No change of group members after Feb 17.
e Submit Group Member Form online (Canvas, “Assignment”) by Feb 14.

Stage 2: Research topic (Feb 17)

e By Feb 17, topics will be randomly assigned to the groups. (If a team prefers to work on their own
topic, the topic needs to be approved by the instructor.)

e Fach group should write a project brief document describing (1) background, (2) decision
problem, and (3) research questions. Make sure these three parts are connected logically.

Stage 3 Research proposal (Due: March 3)

e Based on the research topic and the feedback from the instructor, write a research proposal.
More details will be provided on the course website and during class.

Stage 4 Exploratory research (Due: March 31)
e In this stage, you conduct exploratory research to address the first part of research questions.
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e The results of exploratory research should help you design a survey or an experiment for more
confirmatory analysis.

Stage 5 Final report (Due: May 5)
e In this step, you analyze the data you collected based on the questionnaire or experiment that
you developed in the previous step.
e Based on the results of the analysis, you draw conclusions and indicate what these results mean
for the marketing decisions - problems outlined in the project’s mandate.

Group project presentation:

Each group will give one presentation during the course. You will present only one of three deliverables
or milestones of the research project (i.e., one of the steps 3 to 5 described above). After all the groups
are formed, the instructor will determine by a random lottery which part of the research your group will
present. For the presentation, you have a maximum of 12 minutes, and 5 minutes for class discussion.
Although groups present different topics, the grading criteria for each topic are the same. Each group
may decide which team members will present. However, a// group members are responsible for the presentation

and will obtain the same grade.

Project Consultation: We will provide interim feedback to help you improve the project. There are two in-
class opportunities (March 17, and April 28) for each group to meet with the instructor in person to
discuss the progress and resolve any questions related to the project.

Peer Evaluation: Every student in a group will receive the same project grade. As in professional
research projects, every team member should invest appropriate time and effort. At the end of the
semester, peer evaluation will be conducted to give each student a chance to evaluate the teammates’
contribution to the group project. Results of the peer evaluation may be used to adjust the final project
grade.

Questions about the course

Your teammates are obviously your number one source of help. You will need to work together a lot. If
you need any additional help, please contact Jasmine Leung, your teaching assistant (TA). Note that your
TA assumes responsibility for many other students, including students in other courses. Hence, please
respect her time. This means checking the syllabus or your classmates first if you are uncertain about
general class issues.

If there are things for which you think only the instructor can help you, please come to LSK1001 after
class L2 (4:30PM on Wed and Friday). I will be happy to talk to you. If you strongly prefer email, please
include “[MARK3220 L#]” in the subject line, where “#” is your section number.

Policy on use of generative artificial intelligence (AI) for assessment

® Quizzes: not allowed. Quizzes are close-book close-note.

e Course project reports: you are allowed to use generative artificial intelligence (Al) in any manner.
However, at the end of each report, you should include a statement briefly (in one to two sentences)
indicating how you have used generative Al to aid you. Using (or not using) generative Al will not
affect your grade.
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Course Schedule (W: Wednesday, F: Friday, @LSK1001)

Date Topic Assignments and Readings
2/03 F L1. Introduction Chapter 1
2/08 W L2. Marketing Research Process and Problem Definition Chapters 2 and 3
2/10F L3. Research Design I: Exploratory Research Chapter 4
2/15W L4. Research Design II: Descriptive & Causal Research Chapters 8 and 9
Add/Drop Ends on Feb 16
2/17F Group Project I: Project Kickoff and Discussion
2/22W L5. Reporting Research Chapters 19 and 20
2/24 F L6. Data Collection I: Measurement and Scaling (I) Chapters 11 and 12
3/01W L7. Data Collection I: Measurement and Scaling (1I) Chapters 11 and 12
3/03 F Student Project Presentation I (Proposal) Due (March 3): Research Proposal
3/08 W L8. Data Collection II: Questionnaire Design Chapter 13
3/10F No class: Quiz preparation
3/13M Quiz 1 (L1~L6, During Tutorial Sessions, 6 PM-7:30 PM, Location TBA)
3/15W L9. Data Collection III: Sampling Chapters 14 and 15
3/17F Group Project II: Group Meetings and Discussions
3/22W L10. Data Analysis I: Preliminary/Descriptive Analysis sctizls)ttiecrs)m and 17 (Basic univariate
3/24F L11. Data Analysis III: Hypothesis Testing (Part 1) Chapter 17 (Hypothesis testing)
3/27TM Tutorial 1 (Computer Lab)
3/29W L12. Data Analysis IV: Hypothesis Testing (Part 2) sC;rigltZsr tl_ffe(sltr)ldependent and paired
3/31F Student Project Presentation II (Exploratory Research) | Due (March 31): Exploratory Research
4/5 Wed, 4/7 Friday (Good Friday), 4/10 (Easter Monday), Aptil 5-11 (Mid-term Break)
4/12W L13. Data Analysis V: Regression Analysis (Part 1) Chapter 18 (Regression)
4/14F No class (Quiz preparation)
4/17M Quiz 2 (L7 ~ L12, During Tutorial Sessions, 6 PM-7:30 PM, Location TBA)
4/19W L14. Data Analysis VI: Regression Analysis (Part 2) Chapter 18 (Regression)
4/21F L15. Special Topic: Conjoint Analysis 1 Supplemental reading
4/24 M | Tutorial 2 (Computer Lab)
4/26 W | L16. Special Topic: Conjoint Analysis 11
4/28 F Group Project I1I: Group Meetings and Discussions
5/03W | L17. Wrap Up
5/05F Student Project Presentation III Due May 5: Final report
5/08 M | Quiz 3 (L13 ~ L17, During Tutorial Sessions, 6 PM—7:30 PM, Location TBA)
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